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Overview of Filmplace
Why Need Us

1st Full-fledged 

Content Creator’s 
Marketplace

It was established in Singapore in 2019.

Entry into Korea through KSGC program in Korea.

Location Talent Product

Placement

Project

Currently registered in more than 2,600 locations, 
and more than 5,700 users across 40 countries have 
used our service.



Overview of Filmplace
Why Need Us

Over
Community Members

Are Using Filmplace

 5,700+


� Users from 40 countrie�

� Partnership with TikTok, NAS Daily, Lott�

� Signed Exclusivity Partnership with Korean 

Government



PPL Market in Korea
Why Need Us

How Filmplace Solves

No guaranteed

K-Contents

Almost impossible to secure 
100% exclusive OTT guaranteed 
Korean contents.

Guaranteed

K-Contents

We secure 100% exclusive OTT 
guaranteed Korean contents for 
brands.

Difficult 
Communication

Difficult to localize contract and 
communicate with local production 
companies due to language barrier.

Efficient 
Coommunication

We localize contract and helps 
brands to communicate with local 
production companies in order to 
deliver their exposure point 
efficiently.

No full-service 
platform

We provide PPL service, film 
locations, talents & casting 
service to brands and creators. 

Full-service 
platform

Filmplace provides PPL service, 
film locations, talents & casting 
service to brands and creators. 
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Overview of Korean PPL
Why PPL in Korea

What is PPL

Korean PPL Market Size

PPL stands for product place-
ment. In Korean, it is known as 
“Indirect advertising”. The aim 

is to place a product, brand, or 
idea strategically in media so it 
does not seem like blatant adv

-ertising. 

Market has more than  in 
the past five years and increasing 
every year.

 tripled

2013

2018

₩40.54

Billion 

₩127

Billion 

Ministry of Culture, Sports and Tourism's Tourism Survey Report



Outcome
Example Brand 1)  Kopiko

Indonesian food and beverage 

company famous for coffee candy

In 2021, 15th place 
among TV shows on 
Netflix’s global charts

In 2021 Sep, 1st place 
among TV shows on 
Netflix global charts in 
Singapore, Indonesia, and 
Japan

Kopiko

Vincenzo Little Women

01 02

Why PPL in Korea

Vincenzo : Naver Datalab (Kopiko keyword results after exposure to Vincenzo)

Little Women : Naver Datalab (Kopiko keyword results after exposure to Little Women)



Outcome
Example Brand 1)  Kopiko

Why PPL in Korea

Vincenzo Little Women

Exposing and producing products to 
dramas that were very popular at 
domestic and abroad, such as 
Vincenzo, Hometown cha-cha-cha, 
Little Women.

Audience Review

Audience reviewed Kopiko in their 
blogs mentioning the drama.

Naver blog results after exposure to 
Vincenzo (right) and Little Women 
(left)



Outcome
Example Brand 2)  Foreign Fashion Brands

Why PPL in Korea

Source: The World of a Married Couple

Roger Vivier

Helen Kaminsky

Michael Kors

� French handbag/shoe bran�
� Sales in Asia for 60-70% of global sales 

after product PPL of "The World of a 
Married Couple" 

� Australian Luxury Life Style Bran�
�  Knitwear sales jumped up to 3 times after 

drama (₩700,000)

� Luxury handbag bran�
�  Sales and inquiries increase after 

products PPL wearing the main character.
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PPL Process
How We Help

Exclusive

K-Content 


(OTT)

Brands Filmplace
Production

Company Contract

� We communicate with 
Korean production 
companies and get 
exclusive Korean 
content. 


      (OTT guaranteed)

� Filmplace sends Lists 
of Korean contents to 
Mediator who will share 
Korean contents to 
brands.

� Meditator finds brands 
interested in doing PPL 
with Korean contents 
received in 10 days and 
send brands lists to 
Filmplace with brand’s 
exposure points.�

� (i.e. logo exposed in 
specific angle)

� Korean Production 
company review lists of 
brands with each of 
their expected 
exposure points

� Once the brand with 
exposure points are 
matched with Korean 
content, Production 
company signs 
contract with brands 
with Filmplace.



Outcomes
How We Help

PPL Amount 

(Average)

Error range 5%

50 days

Error range 5%

Estimated 

sales

Expected PPL effect

� Increment in sales for Premium product (PPL product)

� Increment in sales of products sold by 40s customers 
and from department stores (2-30s customers)

Estimated 

sales

KRW

ROAS
400M

130M
X 100% 3.07%=

units KRW

130M

300%1000 400M

Reference) Joy Grayson from The World of the Married Couple (2021)

Actual Outcome  of Korean PPL



1st full-fledged 

content creator’s marketplace


